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LIFEBRANDZ ENTERS SHANGHAI
With Acquisition Of 9 Top-Tier Bars, Clubs, Restaur  ants and

Boutique Hotel Management Brands

Singapore, 17 April 2007 — LifeBrandz, a leading brand developer and manager in the
lifestyle and entertainment sector, today announced that it has signed a Memorandum of
Understanding to acquire Shanghai-based PRC Companies Shanghai Malone’s
American Café Co Ltd, Shanghai La Belle Restaurant Management Co Ltd, Shanghai M-
Box Co Ltd; and Shanghai Meng Yu Restaurant Management Co Ltd.

This announcement marks the next step in LifeBrandz’'s Greater China expansion plans,
and follows closely after it announced plans to launch Buddha-bar in The Venetian
Macao. This acquisition will add approximately 88,000 sg ft to LifeBrandz’'s
entertainment real estate, bringing LifeBrandz's total entertainment space to over

240,000 sq ft (including the opening of Buddha-bar) by year-end.

The PRC Companies is owned by a group of entrepreneurs including Singaporeans Yee
Fook Khong and Gerald Ho Shih Kwong and operates several notable and well-
established branded entertainment names in Shanghai, including the American-themed
Malone pub and restaurant, the uber-chic Mint club, the lounge concept Maneo
restaurant, ‘live’ music café M-Box, and the newly launched Pier One, an exciting one-
stop entertainment and hospitality development spanning approximately 48,000 sq ft.
Pier One accommodates hip and trendy F&B outlets such as the rooftop Monsoon Barr,

restaurants Mimosa Supperclub and Mimosa Private Dining.

In this new partnership, LifeBrandz will be able to leverage on vendors with proven local
market expertise as each brings with him over 15 years’ experience in the dining and
entertainment industries in China to further grow the acquired brands and potentially

establish the Company’s brands in other gateway cities in China.



Mr. Clement Lee, Executive Director of LifeBrandz said, “This acquisition represents the
next logical progression in our growth plans, adding to Buddha-bar which opens in The
Venetian Macao later this year. We will continue to cement strategic and synergetic ties
to drive revenues at our establishment, and look forward to organising exciting

entertainment concepts across our venues in Singapore, Macao and now Shanghai.”

LifeBrandz also believes that Shanghai's already vibrant growth prospects and
increasing affluence will get a further boost from upcoming global events such as the
2008 Beijing Olympics and the 2010 World Expo in Shanghai.

“Shanghai, with its large expatriate community with high levels of disposable income, as
well as an increasingly affluent local population, is experiencing an increased appetite
for branded dining and entertainment options of international standards,” adds Mr. Lee.
“LifeBrandz will continue to cater to emerging market needs by focusing on our core
competency - identifying established, global brand names, and adapting and localising
these brands to suit the local market, as well as by leveraging on the expertise of proven

local partners to maximise returns to shareholders.”

- ends -

For media inquiries, please contact:
Gavin Anderson & Company: +65 6339 9110
Angel Merito: +65 9799 4421 amerito@gavinanderson.com.sg

Evangelina Wee +65 9185 5105 ewee@gavinanderson.com.sg

About LifeBrandz Ltd (Bloomberg: LFBZ SP Equity)

LifeBrandz Group was established in July 2001 and was listed on the Singapore
Exchange Main Board in June 2004. LifeBrandz is a brand development and
management Group with interests in lifestyle-related and entertainment sectors,
leveraging on its core competence of developing and managing brands. In December
2005, LifeBrandz opened the iconic dance club, Ministry of Sound in Singapore and

subsequently launched more exciting and interesting food and beverage venues at The



Cannery at Clarke Quay, which include Bice Restaurant, Barfly, Fashion Bar, Kandi Bar,
The Clinic, Aurum and Nectarie. In early 2007, it launched Café del Mar at Siloso Beach,

Sentosa Island, the first designer beach club in Singapore.

About the PRC Companies

The PRC Companies are owned and operated by a core group of Singaporean and
Canadian entrepreneurs who set out to meet the demand for Western style dining and
entertainment matched by international service standards in Shanghai. Malone’s
American Café is their pioneer venture from which the other brand names and venues
around Shanghai (including M-box music café, Maneo restaurant, Mint Club — a dance
club, and entertainment complex Pier One housing Mimosa Supper Club, Monsoon bar
and lounge, M-Suites boutique hotel, and Mimosa Private Dining) have grown. More
information on the brand names owned and operated by the PRC Companies is

contained in the Appendix.



APPENDIX
Brands and venues owned and operated by the PRC Com  panies

Malone’s American Café
(owned and operated by Shanghai Malone’s American Café Co Ltd)

In a city of revolving-
door restaurants, bars
and businesses of all
kinds, Malone's 12-

year record is
unparalleled in the
foreign business

community. Its recipe
of good food, cold
beer, and great live
music accompanied
by service with a
! = smile  has made
4 Wi an Malone’s  American
/great food, cold heer & live music f_:ver'y day Café the poster boy

: for Shanghai's rapidly
growing F&B industry. Today, Malone’s has established itself as the destination of
choice for quality dining, service and entertainment in Shanghai.

Maneo
(owned and operated by Shanghai La Belle Restaurant Management Co Ltd)

Maneo is embodies the art of
casual dining. Situated along
the trendy Tongren Road, this
restaurant cum lounge and
champagne bar creates the
perfect setting for a romantic
dinner or a gathering with
friends. Diners enjoy modern
French cuisine that promises
to satisfy even the most
discerning tastebuds, served
by a knowledgeable and warm




team of staff. The champagne selection does not disappoint either; emphasis is made
on small producers, and introductions to wine and champagne are made during
Shanghai Champagne Club's meeting at Maneo weekly.

Mint
(owned and operated by Shanghai La Belle Restaurant Management Co Ltd)

Located just above Maneo in the “Green
House” designed by acclaimed Czech
architect Ladislau Hudec on Tongren Road,
Mint has worked hard to remain at the cutting
edge of Shanghai's club scene. Mint hosts
visiting headline international acts in the
weekends while its resident DJs break out
their own brand of beats, ranging from soulful
house and Latin to chill-out during the
weekdays.

M-Box
(owned and operated by Shanghai M-Box Co Ltd)

Fans of live music regularly get their fix at
M-Box. A longtime favorite amongst local
20-somethings, M-Box is packed out most
nights and reservations are a must for good
seats. Local live bands kick things off at
9pm every evening.




Pier One

(owned and operated by Shanghai Meng Yu Restaurant Management Co Ltd)

Shanghai's first hospitality complex, Pier One, is located near Moganshan Lu,
Shanghai’s vibrant art colony and the city’s hippest and trendiest have been filing into
the eclectic food and entertainment hub in droves since it opened in ay 2006.
Enveloped by spectacular 360-degree views of the Suzhou River, Pier One was formerly
the Shanghai Brewery and today houses four distinctly individual venues - Mimosa
Supperclub, Mimosa Private Dining, Monsoon bar, and boutique hotel M-Suites.

Mimosa Supperclub

Forming the centrepiece at Pier One, the dramatic,
multi-level Mimosa Supperclub combines futuristic and
unpretentious modern design with Michelin-starred
chef Stefan Stiller's progressive three-way dining
concept to provide guests with the ultimate dining
experience. The venue articulates the building’s
former heritage elegantly - six ring-shaped lights hang
from the mottled ceiling three-stories high while in front
of the furnace stands the DJ booth, encase in bright
orange class, tuning in to cool jazz diners, upbeat
weekend warriors and late night loungers. Since
opening in May 2006, Mimosa Supperclub quickly
became the talk of the town with three-monthly menu
changes keep the faithful coming back for more.

Mimosa Private Dining

A private space adjacent to
the main mimosa dining
room. The room is perfect
for private dining, and
events for groups ranging
from 20-200.



Monsoon Lounge Bar

Ultra-chic Monsoon Lounge Bar
features an outdoor patio, atrium
and rooftop terrace decked out
with daybeds and a ten-person
Jacuzzi. The outdoor patio
offers spectacular views of the
Menggqin Park and the
surrounding pond in front of Pier
One and in winter, the terrace is
equipped with outdoor heaters,
and provides the ideal setting for
a quiet drink with significant
others and close friends.

M-Suites

A boutique hotel management brand established to capitalize on the growing demand for
unique and stylish accommodation with a character. The first hotel under management is
a 25-room designer hotel housed within Pier One, a multi-concept entertainment
complex located by the chic Suzhou Creek. M-Suites is brand-managed by the PRC

Companies.



